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Promoting Local Business
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The Souk — economic heart of the Old City
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The Souk is still the trading centre of the city. More than 23,000 modemn and traditional businesses and
shops are located in the Old City.
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Partnership: the city of Hannover shares
its experience in promoting local economic
development with the city of Aleppo.
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Local Economic DE\!’ElﬂPEI‘I‘IEI’It The future of the Old City depends to a great extent
on its economic viability and its competitiveness

with other economic centers of greater Aleppo.
The rehabilitation process generally improves
business conditions. But in order to keep up
with structural and economic changes, the
competitiveness of small and medium businesses
has to be actively strengthened.

Presently the project team together with relevant
stakeholders are working on a strategy for
promoting economic developement.
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