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Direction-signs putup in
the Old City by the project

help visitors to find their
way 1o the sights.

bl BN sy Sl
£ W il (S L my
dal e l_,.-..‘....';“. lagadl —

Aalyudl
Visitors feel good where
the Aleppenians feel
at home - the guiding
principle for the tourism
policy.

Tourism Promotion The great economic potential of cultural tourism in the
World Heritage Site is still under-used. This gives the
relevant public authorities and the tourism industry
the chance to develop a concept for socially and
ecologically sustainable tourism. The Old City's main
potential - its authenticity of life - can be secured by
giving priority to the needs of the residents instead
of changing it into a museum-like place. The project
supports the process of public opinion building and the
developement of strategies in this regard.
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